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"Making  the  Salesmanship  Course  Interesting,”  by  Clarice 

R.  Young  .  1 

"How  One  .''tore  Trains  Its  Floormeii  on  the  Job,”  by  Frank 


"Policies  for  Training  and  Promotion  of  Junior  Employees,” 

by  Harriet  E.  Heath  .  3 

"The  \  alue  of  Health  Work  in  the  Retail  Store,”  by  Walter 
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